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BUSINESS ADMINISTRATION WITH COMPUTER APPLICATIONS  

 

Curriculum and Scheme of Examination under CBCS 
 

(Applicable to the students admitted during the Academic Year 2026-2027) 
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I 

I 26TML101 Language I@  6 25 75 100 3 3 

II 26ENG101 English -I 6 25 75 100 3 3 

III 
26UBA101 Core Paper 1 – Principles of  Management and 

Organisational Behaviour 

5 25 75 100 3 4 

III 
26UBA1CL Core Practical 1 – Programming Laboratory – MS 

Office 

5 40 60 100 3 3 

III 26UBA1A1 Allied Paper 1 – Mathematics for Management - I 6 25 75 100 3 5 

IV 26EVS101 Environmental Studies ** 2 - 50 50 3 2 

Total 30 - - 550 -  

II 

I 26TML202 Language II@  6 25 75 100 3 3 

II 26ENG202 English –II 6 25 75 100 3 3 

III 26UBA202 Core Paper 2 – Business Economics 5 25 75 100 3 4 

III 
26UBA2CM Core Practical 2 - Programming Laboratory –

Internet and Web Page Designing 

5 40 60 100 3 3 

III 26UBA2A2 Allied Paper 2 - Mathematics for Management - II 6 25 75 100 3 5 

IV 26VED201 Value Education- Moral and Ethics** 2 - 50 50 3 2 

- - Total 30 - - 550 -  

III 

I 26TML303 Language III@  6 25 75 100 3 3 

II 26ENG303 English –III 6 25 75 100 3 3 

III 26UBA303 Core Paper 3 – Marketing Management 4 25 75 100 3 3 

III 26UBA304 Core Paper 4 – Financial Accounting 4 25 75 100 3 4 

III 
26UBA3AL Allied Paper 3 - Programming Laboratory – Tally 

Prime 

6 40 60 100 3 5 

IV 26UGC3S1 Skill Based subject 1- Basics of Cyber Security 2 100 - 100 3 3 

IV 

26TBT301/ 

26TAT301/ 

26UHR3N1 

Basic Tamil* / Advanced Tamil**/ Non-major 

elective- I** 
2 - 75 75 3 2 

Total 30 - - 675 -  

IV 

I 26TML404 Language IV@ 6 25 75 100 3 3 

II 26ENG404 English –IV 6 25 75 100 3 3 

III 26UBA405 Core Paper 5 – Human Resource  Management 4 25 75 100 3 3 

III 26UBA406 Core Paper 6 – RDBMS & ORACLE 4 25 75 100 3 4 

III 
26UBA4AM Allied Paper 4 - Programming Laboratory – 

RDBMS & ORACLE 

6 40 60 100 3 5 

IV 26UBA 4S2 
Skill Based subject 2- Common Aptitude Skill 

(Online) 

2 100 - 100 3 3 

IV 

26TBT402/ 

26TAT402/ 

26UWR4N2 

Basic Tamil* / Advanced Tamil**/  

Non-major elective- II** 

2 - 75 75 3 2 

Total 30 - - 675 -  

V 

III 
26UBA507 Core Paper 7 – Research Methods for 

Management 

6 25 75 100 3 5 

III 26UBA508 Core Paper 8 – Cost and Management Accounting 6 25 75 100 3 5 

III 26UBA509 Core Paper 9 – R Programming 4 20 55 75 3 3 

III 
26UBA5CN Core Practical 3- Programming Laboratory – R 

Programming 

6 40 60 100 3 3 

III 26UBA5E1 Major Elective Paper 1  5 25 75 100 3 5 

III 26UBA5OP Digital Marketing## 1 25 - 25 2 1 

IV - EDC 2 100 - 100 3 3 

- 26UBA5IT Internship Training **** Grade 
Total 30 - - 600 -  

VI 

III 26UBA610 Core Paper 10 – Financial Management 5 25 75 100 3 5 

III 26UBA611 Core Paper 11 – Visual Basic. Net Programming  5 25 75 100 3 4 

III 
26UBA6CO Core Practical 4 - Programming Laboratory – 

Visual Basic. Net 

5 40 60 100 3 3 
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Programme Code:17  Business Administration with Computer Applications 

Major Elective Paper  – Consumer Affairs 

Batch 
2026 – 2027 

Hours/Week 
5 

Total Hours 
75 

Credits 
5 

Skill Development 
 

COURSE OBJECTIVES 
 To familiarize the students with their rights and responsibilities as a consumer. 
 To understand the procedure of redress of consumer complaints. 
 To know more about decisions on Leading Cases by Consumer Protection Act. 
 To get more knowledge about Organizational set-up under the Consumer Protection Act 
 To impart awareness about  the Role of Industry Regulators in Consumer Protection 
 To understand Contemporary Issues in Consumer Affairs 

 
  COURSE OUTCOMES 

K1 
 
 
 
 
K5 

CO1 Able to know the rights and responsibility of consumers. 

CO2  Understand the importance and benefits of Consumer Protection Act. 

CO3 Applying the role of different agencies in establishing product and service 
standards. 

CO4 Analyse to handle the business firms’ interface with consumers. 

CO5 Assess Quality and Standardization of consumer affairs 

SYLLABUS 
 
UNIT I          (15 Hours) 
 

Conceptual Framework - Consumer and Markets: Concept of Consumer, Nature of markets: 
Liberalization and Globalization of markets with special reference to Indian Consumer Markets, 
E-Commerce with reference to Indian Market, Concept of Price in Retail and Wholesale, 
Maximum Retail Price (MRP), Fair Price, GST, labeling and packaging along with relevant laws, 
Legal Metrology. Experiencing and Voicing Dissatisfaction: Consumer buying process, Consumer 
Satisfaction/dissatisfaction-Grievances-complaint, Consumer Complaining Behaviour: 
Alternatives available to Dissatisfied Consumers; Complaint Handling Process: ISO 10000suite 
 
UNIT II          (15 Hours) 
 
The Consumer Protection Law in India - Objectives and Basic Concepts: Consumer rights and 
UN Guidelines on consumer protection, Consumer goods, defect in goods, spurious goods and 
services, service, deficiency in service, unfair trade practice, restrictive trade practice. 
Organizational set-up under the Consumer Protection Act: Advisory Bodies: Consumer 

Protection Councils at the Central, State and District Levels; Adjudicatory Bodies: District 
Forums, State Commissions, National Commission: Their Composition, Powers, and Jurisdiction 
(Pecuniary and Territorial), Role of Supreme Court under the CPA with important case law. 
UNIT III          (15 Hours) 
 
Grievance Redressal Mechanism under the Indian Consumer Protection Law - Who can file a 
complaint? Grounds of filing a complaint; Limitation period; Procedure for filing and hearing of a 
complaint; Disposal of cases, Relief/Remedy available; Temporary Injunction, Enforcement of 
order, Appeal, frivolous and vexatious complaints; Offences and penalties. 
Leading Cases decided under Consumer Protection law by Supreme Court/National 
Commission: Medical Negligence; Banking; Insurance; Housing & Real Estate; Electricity and 
Telecom Services; Education; Defective Products; Unfair Trade Practices. 
 
UNIT IV          (15 Hours) 

 
Role of Industry Regulators in Consumer Protection 

i. Banking: RBI and Banking Ombudsman 
ii. Insurance: IRDA and Insurance Ombudsman 
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iii. Telecommunication: TRAI 
iv. Food Products: FSSAI 
v. Electricity Supply: Electricity Regulatory Commission 
vi. Real Estate Regulatory Authority 

 

UNIT V          (15 Hours) 
 

Contemporary Issues in Consumer Affairs - Consumer Movement in India: Evolution of 
Consumer Movement in India, Formation of consumer organizations and their role in consumer 
protection, Misleading Advertisements and sustainable consumption, National Consumer 
Helpline, Comparative Product testing, Sustainable consumption and energy ratings. 
Quality and Standardization: Voluntary and Mandatory standards; Role of BIS, Indian 
Standards Mark (ISI), Ag-mark, Hallmarking, Licensing and Surveillance; Role of International 
Standards: ISO an Overview. 
Note: Unit 2 and 3 refers to the Consumer Protection Act, 1986. Any change in law would be 
added appropriately after the new law is notified. 
 

 

 

SUGGESTED READINGS: 
1. Khanna, Sri Ram, Savita Hanspal, Sheetal Kapoor, and H.K. Awasthi. (2007) Consumer 

Affairs, UniversitiesPress. 
2. Choudhary, Ram Naresh Prasad (2005). Consumer Protection Law Provisions and 
Procedure, Deep and Deep Publications PvtLtd. 
3. G.Ganesan and M. Sumathy. (2012). Globalisation and Consumerism: Issues and 
Challenges, RegalPublications 
4. Suresh Misra and Sapna Chadah (2012). Consumer Protection in India: Issues and 
Concerns, IIPA, NewDelhi 
5. Rajyalaxmi Rao (2012), Consumer is King, Universal Law Publishing Company 
6. Girimaji, Pushpa (2002). Consumer Right for Everyone Penguin Books. 
7. E-books :-www.consumereducation.in 
8. Empowering Consumers e-book,www.consumeraffairs.nic.in 
9. ebook,www.bis.org 
10. The Consumer Protection Act, 1986 and its later versions. 
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