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A DVERTISING is a form ofcommutrication $fiosel-l.f \ptrpo6e is to inform por€ntial customers about
products and services aad how to obtai! and use them.
Mary ad\.€rtisemeflts arc also designed to gendate
inqeased consumption of those products and services
d[ough ttre creation and rcinforcement of brard image
and b'and lolulty. For thes€ pu4,o6cs advmiscm€irs
often coDtain both factual informarion ,nd p€rsuasive
messages- Every major medium isused lo deliver these
messages,including: lelevjsion, radio, movies,
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magazines. newspaper.. video games. the Inrernsl a.
billboards. Advenrsirg is ofren placed by an advenlql
agency on behalfofa acrrpary Adr.€riiserndttscat ahoh J
m dre seats cfgrmy can! m dre ,*als of an airpcn *alkua). qril
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1.1 Advedising agen y:
An advenising agency or ad\€tisement ag€ncy i!

a seflice busincss dedicated to creating, plannine ard
handling advertising (and som€times other forms ol
promotion) for its clients. An ad agency is indep€ndc
ftorn lhe cliart and provides an outside point of vies ro

thc cffort of sellug ihe clienr's products or services A,1

agacy can also handle overall marketirg and branding

srategjes and sales promolions for its clients,

Advertising agencies are outside companies lhdl

provide for the marketing and advertising needs ofofitr
businesses and organizations. Advenising agencies ofu
a full mnge of advertising services and advice based dr

market snrdies, popular cultue a$d advanced salca

techniques. Because Advertising ag€rrcies produce 1096

crealing eft'ective and attraciive €olor schemes ro draw fic

consumels attcotion to their clients' ads. They also

prepare slogans and brochures, and write descriptive coPy

for sales mat€rials.

1.2 |he Benelts of Using An Adve isinl Ageh.a

. Added Expertise

. Media krowledge and Unbias€d Advice

. EasierAdministration

. Media Buyinc

. Quality Conlrol

. Information

. FendinC oll fie media

. And wheD things go \[ong

. Cost Saving

. Time Saving

).3 Linilation of Using me Advelt,sing Age cies 
"A main disadvantaee of using al adwni/g
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A Study on Functioning ofAdvertising Agencisx

with reference to Coimbatore City
C. Nandhini, V. Ikishnan and R. Kirupashankar

Abstract-Abertising can be considered as the

success/ul resource |9hich is a conbination of diterent
technifles that couA be Lsed /or the purpose of
pronoring products and sedices o/ a conpanf. The

brakd inage antl brand awareness cah be created by
using the ad,,ertise ents. No\$daw, in this competiltue
narket Jor Eening competitiw advanlages a ong their
conpetitors man-v contanies are usihg advert[seme s as
thet najot narkptinA codpaiqns. Adwnisihg agencies
are rhe group ofpeople i,ho has experienced talented and
skilled inditiduals capable of naking efrcient
advenisements on behalf of compahies in order k)
succeed rhenselves in the na&et ploce. The major
adyeni:ing nediuns in lhe currenl markels are
newspapefi, lelevision, mails, rudio, magazi es. and
broochers, outdoor and social media I,tes like Tn'iter,
Faceboolt, MySpace and Othi. To knoy) ouitude towards
the adwrrisenent and prohtotional aclirilies. To Judge
the inpact of the t'arious advertisenent te.hniques
adopled by the adle iserrrent agencies to prcmote the
cohcepl To suggest altemative t@ls Nhich can help the
companies and advertisenent agencies to achieye its
objectives in a beiter munner To study all the pronotional
tools ohd programmers taking into consideration the
quality of hatter and naterial in an ddwrtisenenl To
suggest nev! adtertisemenl strategies and techniques in

INTRoDUcrloN

lsBN 978-93-86176-32-5

Administrator
Highlight


