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0nline Purchase Behaviour of Individuals

[With Special Reference to Coimbatore City)

T. Deepika

I. INTRODUCTIoN

fT has been more than a decade since e-commerce first evolved. Researchers and practitioners in the elecEonic
I commerce constantly strive to obraln a better insight in consllmer behaviour in cyberspace, With the develoPment of
the retail E-commerce, researchers contjnue to explain E-attllude of consumers ofdifferent perspectives, E-commerce is

the buying and selling olthe goods and services online; internet is the best source to use this tool. Today the amount of
trade that is conducted electronically using e.commerce has increased with a wide spread usage of internet and

technology. The invention ofthe internet has created a new pattem ofthe traditional\ray people shop. The l0ternet is
relatively new medium for the communication and the exchange of information which has become present in our daily
lives. The number oflnternet users is constantly increas ing, which is also signjficance that online purchasin8 is increasjng
rapidly.

II. ONLINE SHoPPTNc

online shopping or online retailing is a form ofelectronic commerce which allows consumers to directly buy goods

orservices from a seller over the lnternet using a web browser. Alternative names are: e.shop, e-store, Intemet shop,
web-shop, web-store, online store, and vidual store. An online shop evokes the physical analogy of buying products or
seraices at a bricks-and-mortar retailer orshopping centre; the process is called business-to-consumer (B2C) online
shopping. ln lhe case where a business buys from another business, the process is caUed business-to'business (B2B)

online shopping. The largest ofthese online retailing corporations are e-Bayand Amazon.com, both based in the United

III. STATEMENToFTHEPRoBLEM

Due to the rapid development of technoloties surrounding the intemet compan ies which are interested to sell their
products through their websites even though buyers and sellers can be thousands ofmiles apart, may belong to diflerent
parts ofthe world, Since inlerhet is the fast developing medium, the customers and the online retallers has to understand
the importance ofanalyzing and ideniirying the factors influencing the customerc when they decide to purchase on the
internet is vital because the new vlrtual market will bring signlfican! difference !o the customers. From tlis background
theresearchels work is primarilyto identiry and get insighton the factors that affects online customers while purchasing
prcducts and services through online.

ry, OBJECTTVES oFTHE STUDy

. Tostudy the internet accessing behaviorand awareness aboutonline shopping.

. To assess the factors influencingthe consume/s online shopping behavior.

. To ana,,ze the consumers level ofsatlsla€tion towards online shopp,ng.

. Tostudy the problems faced by the consumers towards onlineshopplng,

V. RESEARCHMETfioDoLocY

. Area ofstudy- Coimbatorecity

. Sources ofData - Primarydata

. Sa mpling technique . Convenience sa mpling tech nique

. Sample size - 226 Responder,ls
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